Hyperion Focus 17

Why numbers are not
enough in Essbase

Andrew Wakelam
cubus

k%h TRPH Ymerlin“’ P ':éc,\c‘"gr!"étls ‘§§A Claremont. ¢ arruicooiar CYYS B UK'OUG
eyteach. : datAvail company  AMOSCA /



cubus at a Glance

%08 =2 &
Hyperion . = |
Providing Headquarter in

25 years O-f Essbase Software & Germany — partners
experience .
P services for around the world

Essbase

@ Specialized Partner:

Oracle Essbase
Awarded Hyperion . Gold Oracle Bl
partner 2000 & 2007 ORACLE Py

cubus



cubus Customers

i J— é’l%UBS

2

REMY COINTREAU

ThaIeSAler?a pTC ITI N

- Space
—d
PALMERS KNORR-BREMSE
s4getr i
: ﬂ | =77/ Russ (H) BOSCH
(=) Smurfit Kappa Group e ARG Invented for life

NOKIA

DB Energie GmbH




Bl Survey 2017 -

The world largest Bl survey
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Bl Survey 2017 -The world largest Bl survey

OLAP analysis focused products
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Bl Survey 2017 - Frontends for Essbase

Microsoft Excel with Add-in || NN 50
Oracle Hyperion Smart View for Office || GGG 22
— 27%
Oracle Bl |GGG 26%
Oracle Hyperion Planning [ IEGGEGEGEGE 19%
CcX0O-Cockpit | 9%
Longview Analytics [ 9%
SAP Crystal Reports [} 6%
IBM Cognos BI/IBM Cognos Analytics [} 5%
Microsoft Excel stand alone [} 5%
Qlik Qlikview [} 3%
SAP BO Web Intelligence [} 3%
Tableau [} 3%
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Results Bl Survey 17 — Flexibility for users
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Qlik Sense eee————— .6
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Zoho Reports meee—— 5 4
Cyberscience m——— 5.4
Phocas meeessssss— 5.4
Peer Group Average 5.1
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Bissantz me—— 4.8
TARGIT m——— 4.6
Domo s 4.4
Pyramid Analytics m—— 4.3
Yellowfin m— 3./
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Results Bl Survey 17- Vendor Support

Consistently top-ranked in vendor support
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Results Bl Survey 17 — customer experience

Customer experience — Top-ranked
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What is cubus EV?

cubus outperform EV Analytics
IS a software product
for decision makers and their analysts
to generate meaningful information
out of multidimensional OLAP databases.

(Oracle Essbase, Microsoft Analysis Services and IBM TM1)

cubus 10/12/2017



cubus outperform EV Analytics

Why are numbers not enough in Essbase?

Market : Market
Profitability Analysis
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cubus outperform EV Analytics
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cubus outperform EV Analytics
Comments

Values and Text Together

Data Transparency Comment Transparency

Wl

Bringing Users Together
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Why are numbers not enough?

= A value is an indicator
= A value can be considered a fact
= A comment is an explanation/reasoning of that fact

= This reduces the room for error and misinterpretation

= This reduces the number of questions to your numbers
= This reduces time to understand the data

= Resources can be invested elsewhere
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Integration

= PowerPoint
= Qutlook

= Portals

API Available
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Oracle BI
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outperform PM
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Essbase Specific Functionality

= Attribute Dimensions
= Dynamic Time Series
= Substitution Variables
= Data Entry

= UDA

= Calculation Scripts

= Personalised Outlines
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Try It for yourself

= Free 30 day trial version
= Try our support team
= WWW.Cubus-ev.com
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