Hyperion Focus 2015

Does your Reporting tool complete the
last mile of your Hyperion Investment?

Wouter Born, Chief Product Officer
CXO Solutions
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Does your Reporting tool complete the last
mile of your Hyperion Investment?
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CXO Organization

Founded in 2007

HQ in Utrecht the Netherlands
Multiple Sales offices in UK and USA
Service hubs in USA and Europe
Global Partnerships

In-house Development & Support

Global customer base of over 75 customers
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Elevator pitch: what is CXO-Cockpit

* From its origin CXO is an advanced finance Reporting & Analysis Platform
specially built for market leading EPM solutions-like-Hyperion, SAP BPC, SAP BW
and Tagetik.

It is easy and quick to implement, easy to use and easy to maintain

It is a typically “non IT driven” system

100% predictable T.C.O.

Many satisfied customers
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CUSTOMERS WORLDWIDE
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USA Cash Flow - September 2015
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What products are best
selling?
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Are the COGS of the
individual product lines
still as budgeted?
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Use a central system that.is web-based and mobile accessible

For static reports, try to use traffic lightning as much as possible

Combine reports with comments, let the business people explain large variances
Use drill down analysis to answer ad-hoc questions

Try to visualize the data in such a way it can be understood

Use exception reporting.to-save-time and find those outliers that you normally would have

skipped

Try to replicate your current paper based process with a digital process by using an iPad or

Android tablet
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Investment with a next generation reporting




Thank youl!

VertexFusion

. » —— DY
ﬁPM Maestro Ym erlin® é\t_)
. ! é “ - keyteach.

REPORT A

» AMMOSCA
AUTHORITY‘ ‘\ Balancing Business and Systems m
aymad”’” ORACLE
p . CRQCOGRETL
<sAccelatis UK "OUG

FastTrack = & i roromaonce Lo Cuomwans,

UK ORACLE USER GROUP



